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Connecting the Dots in the World of AI

We are all searching for data, the right data, and how to use that data effectively. However,
in most cases, the right data we seek is already within us—it's our internal data. It's our own
reflection that we need to examine, much like Po did in the movie to become the Dragon
Warrior capable of achieving the impossible.

One of the most talked-about new areas is, of course, GenAI. While we use it for writing a
birthday wish for our spouse, we must consider its role in the enterprise, especially when we
have serious concerns about data privacy, accuracy, and traceability. So, what should we do
with GenAI in the enterprise? We need to identify existing problems where this new and
transformative technology can be applied.

By introspecting and forming cross-functional teams involving business, tech, and data
experts, enterprises can discover the applicability of GenAI in processes they have been
performing for years but never thought of as tech-assisted. We are witnessing several such
entirely new areas of discovery in the customers we engage with. To glimpse the future,
people are looking at the Dragon Scroll; the answers are already within us; we just need to
find them.

In this newsletter, it is our pleasure to share a few more stories of what people are
accomplishing today with these transformative technologies in new areas.

The Dragon Scroll of
GenAI

U N L E A S H I N G  E N T E R P R I S E
I N N O V A T I O N

In the film "Kung Fu Panda," Shifu, the 'Master,'
assured Po, the accidental (and seemingly unfit)
'Dragon Warrior,' that he could beat the fearsome
Tai Lung in a duel with the help of the secrets in the
'Dragon Scroll.' However, when Po opened the
Dragon Scroll, he found that it was completely
blank. He could only see himself in it.
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Artificial Intelligence (AI) is revolutionizing supply chain management,
enhancing efficiency, adaptability, and cost-effectiveness. The global AI in
supply chain market is expected to grow substantially, with a projected CAGR of
45.5% from 2021 to 2026.

The impact of AI on supply chain management is significant, with studies
showing that it leads to notable cost reduction and revenue growth. AI and
Machine Learning (ML) have broad applications across the supply chain, from
planning to inventory management, enhancing efficiency and productivity.
AI's core advantage lies in its ability to process and analyze vast datasets,
uncovering patterns and relationships within data related to sales figures,
customer preferences, and more.

Real-world applications of AI are evident in Warehouse Management, where AI-
driven robotics and automation reduce the need for human labor, boosting
efficiency and accuracy. In Transportation Management, AI optimizes fleet
operations, reducing fuel consumption and delivery times.
Supplier Management is also undergoing a transformation, fostering
collaboration, transparent vendor selection, negotiation, and relationship
management.

However, implementing AI poses challenges such as scalability, cost, data
security, and integration with legacy systems, necessitating a strategic
approach. Organizations increasingly prioritize AI initiatives tied to business
value.

The future of AI in supply chains looks promising, with advancements in AI, the
Internet of Things (IoT), and blockchain enhancing efficiency and transaction
traceability. AI-driven autonomous vehicles are set to revolutionize
transportation and logistics, leading to cost efficiency and operational agility.

AI enhances productivity, streamlining operations, providing constant visibility
and reliability. It simplifies decision-making, bolsters operational efficiency, and
fosters competitiveness. Embracing AI is not just about optimizing supply
chains; it's about securing a future where efficiency, sustainability, and
innovation converge, laying a robust foundation for businesses to thrive.

T H E  F U T U R E  O F  G L O B A L  O P E R A T I O N S
AI-Driven Supply Chains
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Large Language Models (LLMs) are revolutionizing
Natural Language Processing. This blog explores
their applications in underrepresented areas like
contract analysis. Unlike traditional methods, LLMs
use custom prompts to excel in Named Entity
Recognition and Extraction, enhancing compliance
management. NaviCADE, our solution, harnesses
LLMs for advanced contract analysis, offering
efficiency and accuracy, with implications across
diverse industries. A promising future of effortless
document processing and compliance beckons with
LLMs.

NaviCADE

R E A D  B L O G

A C C E L E R A T I N G  B U S I N E S S  I N  A  D A T A - D R I V E N  W O R L D

IDP Unveiled

In the quest for efficient document management, we delve into the thriving Intelligent
Document Processing (IDP) sector. Its impressive Compound Annual Growth Rate (CAGR)

reflects the soaring demand for streamlined data management. IDP offers innovation,
increased value, enhanced security, modularity, and faster processes. It holds the potential

to revolutionize workflows, providing a competitive edge. This journey reimagines
operational paradigms, elevating customer satisfaction, accuracy, and cost-efficiency.

From market understanding to tangible improvements, IDP proves its prowess in modern
business.

R E V O L U T I O N I Z I N G  D O C U M E N T
P R O C E S S I N G  W I T H  L L M S

https://navikenz.com/entity-extraction-using-large-language-models/


The rapid advancements in artificial intelligence (AI) have made a profound
impact on various aspects of commerce. From its humble beginnings with
Amazon's recommendation system in 2003 to the emergence of innovative
technologies like Uniqlo's magic mirror in 2012 and TikTok's addictive product
recommendations, AI has become an integral part of the modern commercial
landscape.

AI's role in commerce is multifaceted. Firstly, it enhances the shopping
experience by providing tailored product recommendations, engaging content,
interactive conversations, and even immersive mixed reality experiences. This
personalization fosters customer engagement, boosts sales, and increases
brand loyalty.

Secondly, AI automates key components of the eCommerce value chain. It
streamlines content creation by generating product descriptions, metadata,
and images. Additionally, AI-powered support processes augment robotic
automation, enhancing efficiency and reducing costs.

Moreover, AI empowers organizations with data-driven insights. It assists in
responding to evolving market dynamics and consumer behavior by optimizing
inventory management, pricing strategies, and marketing campaigns.
Furthermore, AI opens doors to new revenue streams, particularly through
conversational commerce, which allows businesses to engage with customers
in real-time through AI-driven chatbots and virtual assistants.

Notably, these AI-driven transformations are not limited to business-to-
consumer (B2C) contexts. Business-to-business (B2B) commerce providers can
leverage AI for personalized landing pages, streamlined product content
creation, smart recommendation systems, demand prediction, and enhanced
customer support.

In conclusion, AI's role in commerce is pervasive and transformative, benefiting
both B2C and B2B sectors. Its ability to enhance customer experiences,
automate processes, provide data-driven insights, and create new revenue
channels positions AI as a cornerstone of modern commerce.

A I ' S  I N F L U E N C E  O N  S H O P P I N G  A N D  B 2 B

From Clicks to
Conversations
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