
Data Integration Complexity: Consolidating disparate data sources into a
standardized model to support a unified platform. 
Infrastructure Management: Operating across diverse cloud environments
(AWS and Digital Ocean) without compromising functionality. 
Lack of Analytics: Absence of an analytics solution that allowed business
users to query and visualize data effectively. 

CHALLENGES 

The client specializes in creating and promoting holiday packages for travelers
through digital platforms and affiliate networks. To support their dynamic
offerings, they needed to integrate data from multiple providers into a standard
model that could seamlessly support the front end. With a cloud-agnostic
approach, the production infrastructure resided on AWS, while development and
test environments operated on Digital Ocean. Additionally, the client sought to
build a self-service analytics platform to enable business users to explore data,
perform sample queries and make strategic decisions independently. 

BACKGROUND

Navikenz helped the client
optimize operations and
enhance travel experiences
with tailored data and
analytics solutions. By
leveraging advanced
technology and a client-
focused approach, we
delivered innovative,
scalable, and efficient
solutions that drive business
success in the travel
industry. 

An online travel and leisure
company needed a modern
digital presence and a smart
travel management platform.
They wanted to offer
personalized holiday
packages but faced
challenges in data
integration, automating
reservations, and improving
CRM. Navikenz helped them
build a seamless and scalable
solution. This improved
efficiency, empowered their
team with analytics, and
enhanced customer
experiences. 

Empowering a Travel Platform to Deliver
Seamless Customer Experiences

EXECUTIVE SUMMARY 

Navikenz collaborated with the client to streamline data integration and establish
a robust self-service analytics platform. The solution was designed with the
following key elements: 

Development Environment
Data Integration
Self-Service Analytics

SOLUTION 

The project followed an Agile methodology to ensure flexibility and quick
iterations. Key steps included: 

Setting up the development environment using Docker-compatible tools
Conducting brainstorming sessions to devise a scalable deployment strategy
Building proof-of-concept dashboards to showcase the benefits of analytics
in the travel domain
Transitioning from development to production environments, ensuring
smooth integration and minimal disruptions

IMPLEMENTATION

The solution delivered measurable improvements across various aspects of the
client’s operations: 

Enhanced Decision-Making
Operational Efficiency
Scalable Architecture
Business Growth

OUTCOMES 

By addressing the client’s challenges, Navikenz empowered them to: 
Deliver personalized services to end customers through efficient data
integration
Enhance customer satisfaction with faster, more accurate reservations and
responses
Equip teams with tools to visualize and analyze data, fostering a culture of
continuous improvement

IMPACT ON BUSINESS 


